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OELEGTION PROGEDS



OELECTION GRITERIA

- Measurable results - Socially-relevant impact

- Client relationship - Celebrates spirit of Colorado



METRODOLOGY

26 NOMINATIONS

AAF NEWSLETTER FOLLOWED UP WITH PERSONAL EMAIL

17 TOTAL APPLICATIONS
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GIRL'S
PROGRAM)

Over 120 girls

every year

elping girls discover
their best selves and
teel good about who
they are

50% receive need-

based financial aid



NEVER TURNED DOWN

A GIRL WITH FINANCIAL NEED



>0 HOW DO THEY DO IT?

FUNDRATSING



:15 - :20 BROLL OF SUMMIT SISTERS?

WHAT 13
SUMMIT 5ISTERS?

Annual Retreat, hosted
in the Rocky Mountains

Teaching valuable skills
to women

A huge tundraiser for
the client, supporting their
girls’ programs



EMPOWERING

DIVERSE WOMEN IN OUR COMMUNITY



CONFIDENGE

IN THE QUTDOORS






CONFIDENGE

IN THE BOARDROOM



CONFIDENT WOMEN

ARE THE BOMB




CAMPAIGN OBJECTIVED & KPI3

- Raise $18,000 for scholarships - Maintain sign-up numbers

- Increase full price registrations - Expedite the sign-up timeline



CHALLENGES

FIROT-TIME
ATTENDEES

$39

PRICE POINT CAMPAIGN TIMING +

PERCEPTION




JOURNEY MAPPING SESSION

|dentified & discovered Client collaboration and
potential target audiences campaign strategy



NEED STATE

DOING
& SAYING

CHANNELS

THINKING/FEELING

AREAS OF OPPORTUNITY




NEED STATE

DOING “What ot o “Ineed abreak from my every
& SAYING atis nextiorme: day to get refreshed”
- Athome - Athome
- At work - At work
Slalilnlilae - Out with friends - Online & social media
- Online & social media - Google/Facebook search
THINKING/FEELING Anxious, Lost, Bored Excited, Curious, Preoccupied

Infl t
Content creation & posts that ntiuencer posts

speak to this insight

AREAS OF OPPORTUNITY

Early bird discounts

“I'm going to doit! | wonder
who will go with me?”

- Athome
- At work

- Social media

Relieved, Nervous, Excited,
Energized

20% oft for you and a friend

Group registration promos

“These workshops are so

incredible! I'm bummed | can't

try them all.”

At Summit Sisters

Open, Relaxed, Free,
Vulnerable

Give out information on
registration for next year

Have surveys on site

“I'mso glad | took a leap of faith
for this experience”

- Athome
- Onsocial media

Reminiscent, Proud, Excited

Facebook Groups for each
Summit Sisters alumni group

Social hashtags



AUDIENGE DISCOVERY PROCESS




OUR TARGET AUDIENCE

Female
26-40

Denver Metro

About Her:

Working protessional, goes to
therapy, does yoga, has a dog, likes
to hike, and does it all on repeat!

INSIGHTS:
She is trying to break out

of the mundane

Searching for personal meaning/
purpose (time for herself)

She believes this is her year to
spark a transition



CARA VIDEO



THE EXPERIENGE AT SUMMIT SISTERS 13

LIFE-GHANGING



MESOAGING




Campaign One Campaign Two Campaign Three






A WOMAN'S POTENTIAL IS
BEAUTIFULLY LIMITLESS.

ALL SHE NEEDJ IS THE SPACE.
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Summit Sisters is an immersive weekend 2
retreat and a safe space for anyone 18+ who 0 19
identifies as a woman, to connect with others,
with nature, and to reconnect with herself. (} (ﬁ"
Your space awaits you. It's time to claimiit. 4/A1 (DQ?’

YOUR

LITH ANNUAL SUMMIT S,STERS RETREAT Three days of phenomenal

speakers, workshops and deep HOSTED BY
J U N E 7—-9 MEADOW MOUNTAIN RANCH connection Wlth nature and m WOmeI"S
community. Enrollment includes Wilderness
ALLENSPARK all workshops and activities, \E/ Share a path. Find yourpover.
REGISTRATION camping or tent cabin, and meals.

REGISTER NOW AT SUMMITSISTERS.ORG



>0 HOW DO WE BEST REACH OUR

TARGET RUDIENGE

WITH OUR §1,500 BUDGET?



&DS?\IY"IIISI;G “What is next for me?

. “I need abreak from my every

day to get refreshed”
- Athome - Athome
- At work - Atwork
CHANNELS - Out with friends WO

- Online & social media

- Online & social media - Google/Facebook search

THINKING/FEELING Anxious, Lost, Bored Excited, Curious, Preoccupied

Infl t
Content creation & posts that nfiluencer posts

speak to this insight

AREAS OF OPPORTUNITY

Early bird discounts

“I'm going to doit! | wonder
who will go with me?”

- Athome
- At work

- Social media

Relieved, Nervous, Excited,
Energized

20% off for you and a friend

Group registration promos

“These workshops are so
incredible! 'm bummed | can't
try them all.”

At Summit Sisters

Open, Relaxed, Free,
Vulnerable

Give out information on
registration for next year

Have surveys on site

“I'mso glad | took a leap of faith
for this experience”

- Athome
- On social media

Reminiscent, Proud, Excited

Create a Facebook Group for
each Summit Sisters

Social hashtags



DOING
& SAYING

CHANNELS

THINKING/FEELING

AREAS OF OPPORTUNITY

upr “Th k h
I'm going to do it! | wonder ©5€ WOTrkshops are so

who will go with me?”

. “I need abreak from my every

uWh t . t.I: 4 ”
atis nextrorme day to get refreshed

try them all.”

- Athome
At it dist
- Online & social media Summit Sisters

- Google/Facebook search - Social media

- Online & social media

Open, Relaxed, Free,
Vulnerable

Relieved, Nervous, Excited,

Excited, Curious, Preoccupied _
Energized

Anxious, Lost, Bored

Give out information on
registration for next year

20% off for you and a friend

Infl t
Content creation & posts that nfiluencer posts

speak to this insight Early bird discounts Group registration promos

Have surveys on site

incredible! I'm bummed | can't

“I'mso glad | took a leap of faith

for this experience”

- Athome
- On social media

Reminiscent, Proud, Excited

Create a Facebook Group for
each Summit Sisters

Social hashtags



MEDIA STRATEGY

DIGITAL FOCUSED

Conversion Targeting Real-time



PHASE ONE PHASE TWO PHASE THREE
Awareness Consideration Conversion

Paid Social  Collateral Event Emails Organic & Paid Social Quiz Website Mailchimp

Branding Influencers  Group Outreach Testimonial Videos Anthem Video Paid Social Sales



BE— —e 00— 0o 00 o o 0o ool Phase One: Awareness

Paid Social



BE—e — o090 —0o 00 o o o ool Phase One: Awareness

Influencer Toolkit



BE—e—¢ —¢o—0 —0o 00 o o o ool Phase One: Awareness

Collateral



BE—eo 900 —0o ¢ oo o o o o ol Phase One: Awareness

Event

Pop-up classes Street Team - Camp Fires



BE—eo 9090 — —o 00 o o o o —oN Phase One: Awareness

Group Outreach

Facebook Groups

Woman of Denver

Woman who explore Denver

Denver Women's Cycling

Young Black Woman Denver

Denver & Boulder Woman Tech Hiking Group
Trail Sisters

Outdoor Divas

She Runs This Town

Meetup Groups

Thrive Society for Women Entrepreneurs
Women Getting Better Together!
Women's Investment Group

Womanin Tech Denver



BE—eo 900 — — oo o o o o —on Phase One: Awareness

Existing List / Alumni Emails

A Woman's Potential is Limitless. Claim Your Space.

Summit Sisters Hosted by Women’s Wilderness <info@womenswilderness.org>
To Andrea



B—eo—9000—0o 0 ——@) o ————0 0 ——0 0Ol  PhaseTwo Consideration

Organic & Paid Social



.—.—.—H—.—.—.—‘—.—Q—Q—.—.—. Phase Two: Consideration

Testimonial Videos

Rose: Space tolLearn Cara: Space to Reflect Mary: Space to Recharge



.—Q—.—H—.—.—.—Q—'—Q—Q—.—.—. Phase Two: Consideration

Quiz



I—Q—H—Q—Q—O—Q—O—Q—‘—Q—Q—O—I Phase Two: Consideration

Anthem Video



.—Q—.—.—.—.—.—.—Q—Q—Q—‘—.—.—. Phase Three: Conversion

Website



.—Q—.—.—.—.—.—.—Q—Q—Q—Q—‘—.—. Phase Three: Conversion

Paid Social



Phase Three: Conversion

-—oo—oo0o0o—0—0—— 00— 00— 00— O0—0— L

Mailchimp

Did you forget to Claim Your Space?

Summit Sisters Hosted by Women’s Wilderness <info@womenswilderness.org>
To Karen



s 3
b - ABOUT PRESENTERS & WORKSHOPS SCHEDULE FAQS CART REGISTER

> SPACE TO CLAIM.
A Weekend Retreat hosted by Women's Wilderness

“%
"o Your PO"‘@

At Women's Wilderness our mission is to transform the lives of girls and women through outdoor experiences. The Summit

Sisters Retreat is an immersive weekend spent in nature. We're creating space for women. What will you find there?

About the Retreat >> 1

IN YOUR SPACE, YOU WILL FIND...

A CONNECTION WITH NATURE. AN INTERNAL AWAKENING.

Time T C s Yoga an ic practice aligns your mind,

MOTIVATION AND INSPIRATION TO COMPETENCE & CONFIDENCE

GROW. OUTDOORS.
F

“It's a choose your own adventure, there's no pressure to do “By the last day we were laughing like we had known each
any of the workshops, or anything that you don'twanttodo.  other back down the mountain, sharing stories about the
Summit Sisters really allows you space to make the weekend  weekend and things that we learned.”

what you want" - Cara, Two Year Summit Sisters Attendee

- Rose, Three Year Summit Sisters Attendee

REGISTER TODAY TO CLAIM YOUR SPACE

e, Suite 211, Boulder * info! menswilderne

en's Wilderness




OUR CAMPAIGN RAISED

319,735




HOW DID WE PERFORF AGAINST OUR GOALS?



Alumni Registration

= CAMPAIGN OBJECTIVES RESULTS

116
Attendees

Maintain sign-up numbers Increase first time full price registrations



CAMPAIGN OBJECTIVES RESULTS

VALUE OF EACH TICKET SOLD SRR E——
+157%
0

Raise $18,000 for scholarships



Results - Paid Social

IMPRESSIONS REACH SPEND
163,619 61,133 $1428.47

OVERALL
RESULTS

RE-TARGETING

SIGN UPS

26

REVENUE

$9,750

ROI

683%




Results - Social Quiz

U

COST SALES ROI
$140 $2,250 1500%

TIME SPENT ON LANDING PAGES
01:24

CONVERSIONS
6



Results - Mailchimp

ALU M N I E MAI LS 204 SUBSCRIBERS

OPEN RATE CLICKS PER UNIQUE OPEN
399% 19.8%

ALL-LIST EMAI LS 18,643 SUBSCRIBERS

OPEN RATE CLICKS PER UNIQUE OPEN
129% 71.3%



Results

Launch Website User Experience

ABOUT PRESENTERS & WORKSHOPS SCHEDULE FAQS CART _ REGISTER

S SPACE TO CLAIM.

A Weekend Retreat hosted by Women's Wilderness

19

&
o Your PO"‘@

At Women's Wilderness our mission is to transform the lives of girls and women through outdoor experiences. The Summit

Sisters Retreat is an immersive weekend spent in nature. We're creating space for women. What will you find there?

About the Retreat >> ‘




Results

Optimized Website User Experience

ABOUT PRESENTERS & WORKSHOPS SCHEDULE FAQS CART ' REGISTER

Register Now

2 SPACE TO CLAIM.

A Weekend Retreat hosted by Women's Wilderness

19

9
o Your PO"‘Q?

At Women's Wilderness our mission is to transform the lives of girls and women through outdoor experiences. The Summit

Sisters Retreat is an immersive weekend spent in nature. We're creating space for women. What will you find there?

About the Retreat >> ‘




Results

Mailchimp Sign Up Email Drip Campaign



Results - Mailchimp

MAILCHIMP SIGNUP

OPEN RATE CLICKS PER UNIQUE OPEN
44.7% 294%

ABANDONED CART EMAILS

OPEN RATE CLICKS PER UNIQUE OPEN
100% 60%



RESULTS - REGAP

ACTUAL TOTAL DOLLARS SPENT AMOUNT RAISED BY SALES RETURN ON INVESTMENT

31,068.47  §13,735  1,258%




$56,000+

ESTIMATED VALUE
OF CAMPAIGN

1,400+ 28

HOURS SPENT TEAM MEMBERS




ADDITIONAL ADDED VALUE

- Redesigned post-event survey - Rebranded evergreen materials

- Increased email list sign ups
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